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With the accelerating development of the economic globalization and information 
technology, the international economy is undergoing profound changes and 
international SMEs have sprung up everywhere in the global economic landscape. 
However, the outbreak of financial crisis further changes and adjusts the global 
pattern of allocation of resources. The SMEs are facing an unprecedented crisis of 
survival and challenges. Although in the beginning these companies are short of 
human capital, financial capital, fixed capital and other physical resources, they rely 
on unique innovation capabilities, resources and international business strategy goals 
and achieve the international goals in a very short period of time. At the same time, in 
the process of international expansion, due to the legitimacy of stakeholders’ 
cognitive disorders, these SMEs will face the defect of “new creation” and “exotic”. 
Thus, in the process of international operations, on the one hand, because of 
innovation capabilities and resources, SMEs gain the accelerating growth. But on the 
other hand, because of the legitimacy mechanism, the SMEs will confront the threats 
and challenges of the survival. Therefore, how to cross the legitimacy barriers, to 
make use of the legitimacy mechanism effectively, to take advantage of the 
innovation capability of the SMEs and to maintain the sustainable development of the 
SMEs, will be a new task for the international new SMEs. 
From the theoretical and practical point of view, the paper raises the background 
of the paper. In the following, this paper sets forth the methods of this study, the 
definition of the concept of the study, the research framework and the innovation 
points. Second, this study reviews the latest results of theoretical studies of the 
international new enterprises, innovation capabilities and legitimacy at home and 
abroad. On this basis, this paper proposes the hypothesis of this study and establish 
the intermediation model for the intermediary of the legitimacy between the 
innovation capabilities and new international business performance relationship in an 
attempt to explore how innovative mechanism affect the legitimacy of the new 















2010 in Shenzhen SMEs Board-listed companies’ prospectus. Based the definition of 
the new international enterprise in this study, we gain 140 samples. In the listed 
companies’ prospectus, we extracts the data of the innovation capacity, legitimacy 
and international new business performance and other variable data and use the SPSS 
software to deal with the selected sample data for the relevant statistical analysis and 
to verify this hypothesis.  
Finally, through the relevant theoretical and empirical research, this paper has 
gained the following conclusions: (1) the innovation capabilities system of 
international new enterprises is an input-output system. The innovation capabilities 
and the performance of the international new ventures has showed significant positive 
correlation; (2) the overseas sales share and the sales growth for two performance 
indicators, reflect the inherently international enterprise of international and 
entrepreneurial characteristics; (3) whether the adoption of other international 
certificates in addition to ISO certificates, and international performance has been 
showed significant positive correlation; (4) legitimacy as an intermediary mechanism 
between the innovation capabilities and the international performance plays a part of 
the mediating effect. 
Keywords: International new venture; innovation capabilities; legitimacy; 
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